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Project 
Overview 
At The Moving Company Website, we're dedicated to crafting an 

online sanctuary where navigating through sign-up processes 

and staying updated on upcoming events feels like a breeze. Our 

commitment to simplicity and swiftness ensures that every click is 

a step closer to the seamless experience you deserve
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The problem The solution

User centered Design process

Keeping users engaged with fresh content can be tough,

especially for dance enthusiasts who crave variety. Technical

issues like slow loading or playback problems with videos can

also be common. However, building a strong online dance

community goes beyond just sharing content.

To keep users engaged and address technical issues, update the

website with new content like tutorials and performances while

improving loading times and video playback. Achieving this

requires technical know-how, community management skills,

and understanding your audience

https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=bddf2649-ef9e-4e35-a589-4c965f6f8758&utm_term=PDF-PPTX-lastslide&ad_group=control


Target 
Audience
 
Dance studios often teach kids and teens different dance styles like 

ballet, jazz, tap, hip-hop, and contemporary. They welcome both 

beginners and advanced dancers.

 

Dance studios have classes for adults at every skill level - 

beginners, intermediate, and advanced. Adults can join for fun 
fitness sessions or serious training for performances or 

competitions

Kids & Teens

Adults
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Quantitative research 
Interviews 

During these interviews, we delved deeper into individuals' 

preferences and discovered both their current needs and dislikes 

regarding the websites they regularly use.

Interviews 

Qualitative research 
surveys 

Surveys 

Surveys have been instrumental in identifying fundamental needs 

and pinpointing key areas of interest among individuals seeking 

information on a Dance studio website.
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Personas 
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Personas #2
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Pains and Gains 
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Pains and Gains 
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user 
flow 
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mood boards
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Logo Redesign
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Design Objectives
1 —

Align With a

new vision
 

 
 

 

01 02
Look Modern and 

up-to-date

03
Keep the same 

context but make it 
better
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Digitalized Logo
- The Moving Company

- Original logo
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Ideas Behind

The Design
We have represented the logo with three different 
variations keeping in mind what the client needs 

Since the client has typography in the logo, we have chosen a 

font that would represent the business 
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Logo Design Variants
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Design Variant 1
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Design Variant 2
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Design Variant 3
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wire 
frames
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Thank You
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