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When was the last t ime you had a
deep, faith-fi l led conversation with
someone you love?

Many Christians and families are
seeking deeper spiritual connection,
healing, and meaningful conversations,
especially in digital world where in-
person connection is fading. However,
most spiritual tools are either too
rigid, not user-friendly, or fail to
create an engaging, approachable
environment for all ages. Additionally,
many faith-based products lack clear
guidance and a welcoming online
experience that encourages
exploration and community. 

01 Problem Statement

PROBLEM SOLUTION
Window from Within addresses this by creating an
interactive and beautifully designed website that
introduces a Christian card game focused on self-
reflection, connection, and faith-based growth. The
site provides:

A clear product journey from discovery to
purchase, including a smooth login and check out
process
Sections like “How to Play” and “Voices” to
support both first-time users and returning
players with spiritual stories and guidance. 
A welcoming, modern design that reflects
warmth, simplicity, and accessibility for all age
groups.
Built-in support tools such as FAQs and contact
forms to assist hesitant or new visitors. 



Empathize
Understand Target
Audiences 

Survey Questions
Research

02 UI/UX Process

Define
Synthesize the Data

Google Charts
Personas
AI Analyze 

Ideate
Site Structure
User Flows
Inspirations from
other
competitors

Prototype
Mood board
Brand Identity
Wireframe
Mock Ups

Test
Add Function &
Animations
Clickable Website



03 Research
Competitors

Analyze popular single-
product sites such as
Card Against Humanity,
The Skin Deep to
understand how they
balance storytelling,
product education, and
conversion.



03 Research
Direct Competitors

Strength

S

O

W
Opportunity

Weakness

Visual Presentation: The website features high-quality images
of the playing cards, showcasing the intricate woodcut-style
artwork. This effectively highlights the product's aesthetic
appeal.​
Product Information: Detailed descriptions accompany each
deck, explaining the biblical themes and historical periods they
represent. This educates potential buyers on the significance of
the cards.​
Navigation and Structure: The site is organized with clear
categories such as Family, Couples, Spiritual, and Bundle & Save.
This facilitates easy exploration of related products.​
Global Accessibility: The inclusion of multiple currency options
indicates an intention to cater to an international audience,
enhancing user convenience.
Customer Engagement: The site could benefit from integrating
customer reviews or testimonials to build trust and provide
social proof.​

→ Opportunity: "The Window from Within" can adopt a similarly structured

product page—highlighting key components of the game (e.g., Self-Play Deck,

Group-Play Deck), showcasing card designs, and explaining how each section

contributes to faith-based reflection and bonding.

→ Enhancement: Add a "Testimonials" section directly on the product page. This

creates social proof and builds emotional trust, helping potential customers see

how the game has positively impacted other Christian families and communities.

Loading Speed: The use of high-resolution images,
while visually appealing, may contribute to longer
loading times, potentially affecting user retention.​
Mobile Optimization: If the website is not fully
responsive, mobile users might experience
difficulties, which could impact sales, given the
increasing trend of mobile shopping.​



04 Survey Question

🧍 Demographics & Lifestyle
What is your age?

What is your gender?
What best describes your life styles?

✝️ Faith & Religious Engagement
How would you describe your relationship

with Christianity or other religions?
How often do you attend church or religious

gatherings?
What inspires you most in your faith journey?
Which of these activities are most important

to you in your daily life?

🛒 Shopping Behavior & Preferences
How often do you purchase Christian-themed or

spiritual products online?
What types of Christian or other religious products

are you most interested in?
What is the most important factor when

purchasing Christian/other religious products?
Where do you usually shop for Christian/other

religious products online?
How much time do you typically spend browsing a

site before making a purchase?

🔒 Trust & Brand Perception
What would make a Christian/other religious e-

commerce website feel trustworthy to you?
What would encourage you to purchase from a new

Christian/other religious brand like Holniss?
What frustrates you the most when shopping on
Christian/other religious e-commerce websites?

📚 Content & Discovery
Would you be interested in faith-

based blog content, devotionals, or
testimonies on the Holniss website?

How do you prefer to learn about new
Christian/other religious products?



AI SUMMARY

Using AI  to analyze the key
points from 25 responses 

Age Distribution
26-35 age group
19-35 age group

Gender Predominantly female
participants

Secure payment options, high-
quality images

Faith-based mission and values,
discounts, and positive reviews are

key motivators

Outdated designs, limited product
variety, and high prices are major

pain points

Devoted Christians
 Christians but not practice

regularly
Interested in faith-based

inspiration

Demographics

Trust and Website
Preferences:

Challenges in E-
Commerce

Faith & R﻿eligious
Practices

05 Results



05 Results

PERSONAS
“Meet Diana. . . ”



05 Results

PERSONAS
“Meet Emi ly. . . ”



05 Results

PERSONAS
“Meet James. . . ”



PLAY ABOUT

HOW TO PLAY FAQ’s CONTACT US

06 Site Structure

HOMEPAGE

VOICE

Faith & Daily Living

Praying Guides

Others



07 Wireframe



08 Mood Board

Primary

Secondary



09 Logo Design



10 Mock Ups
Homepage & How to Play



10 Mock Ups
Play & Voices



10 Mock Ups
About (Our Story & FAQ’s)



10 Mock Ups
Check Out Page



10 Mock Ups
Contact Us



11 Website

CLICK HERE TO
ACCESS THE WEBSITE

https://tl7500.wixstudio.com/windowfromwithin
https://tl7500.wixstudio.com/windowfromwithin


THANK YOU
F O R  W A T C H I N G


