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01 |Problem Statement

When was the last time you had a
deep, faith-filled conversation with
someone you love?

PROBLEM

Many Christians and families are
seeking deeper spiritual connection,
healing, and meaningful conversations,
especially in digital world where in-
person connection is fading. However,
most spiritual tools are either too
rigid, not user-friendly, or fail to
create an engaging, approachable
environment for all ages. Additionally,
many faith-based products lack clear
guidance and a welcoming online
experience that encourages
exploration and community.

SOIEGHEIEAN

Window from Within addresses this by creating an
interactive and beautifully designed website that
introduces a Christian card game focused on self-
reflection, connection, and faith-based growth. The
site provides:

« A clear product journey from discovery to
purchase, including a smooth login and check out
process

« Sections like “How to Play” and “Voices” to
support both first-time users and returning
players with spiritual stories and guidance.

» A welcoming, modern design that reflects
warmth, simplicity, and accessibility for all age
groups.

o Built-in support tools such as FAQs and contact
forms to assist hesitant or new visitors.
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Analyze popular single-
product sites such as
Card Against Humanity,
The Skin Deep to
understand how they
balance storytelling,
product education, and
conversion.

Competitors

WE'RE NOT REALLY STRANGERS

FREE SHIPPING ON L.5. ORDERS OVER $75

SHy

Explore TSD ~ Shop + Bundle & Save Articles

op

INFO REWARDS FOR YOU SEARCH A

Put down your phone
and PLAY

The pelican that will

one day eat Shop v Aboutv \°/
Ca r-ds Scarlett
Agal nSt Johansson's baby.

Humanity

Hey, check out
my podcast! It's
just two regular

Agi ibhv.
ging terribly. guys talking about

Flightless birds.

Pooping in a laptop
and closing it.

y "Hysterical."

3
& TIME

py Games for
i Humanity
> .,

Contact v & Q A

1 & strengthen your

Tt g,

Connect daily with
experiences for every
relationship in your life

SHOP NOW Explore our games that cultivate deeper connection.

Connection is a basic human need.
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Strength |

- Visual Presentation: The website features high-quality images L
of the playing cards, showcasing the intricate woodcut-style TA LK' N G
artwork. This effectively highlights the product's aesthetic
appeal.

- Product Information: Detailed descriptions accompany each
deck, explaining the biblical themes and historical periods they
represent. This educates potential buyers on the significance of
the cards.

- Navigation and Structure: The site is organized with clear
categories such as Family, Couples, Spiritual, and Bundle & Save.
This facilitates easy exploration of related products.

- Global Accessibility: The inclusion of multiple currency options
indicates an intention to cater to an international audience,
enhancing user convenience.

- Customer Engagement: The site could benefit from integrating
customer reviews or testimonials to build trust and provide
social proof.

Weakness

- Loading Speed: The use of high-resolution images,
while visually appealing, may contribute to longer
loading times, potentially affecting user retention.

- Mobile Optimization: If the website is not fully
responsive, mobile users might experience
difficulties, which could impact sales, given the
increasing trend of mobile shopping.

Opportunity

> Opportunity: 'The Window from Within" can adopt a similarly structured
product page—highlighting key components of the game (e.g., Self-Play Deck,
Group-Play Deck), showcasing card designs, and explaining how each section
contributes to faith-based reflection and bonding.

> Enhancement: Add a "Testimonials' section directly on the product page. This

creates social proof and builds emotional trust, helping potential customers see

how the game has positively impacted other Christian families and communities.
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= Shopping Behavior & Preferences

How often do you purchase Christian-themed or
spiritual products online?
What types of Christian or other religious products
are you most interested in?
What is the most important factor when
purchasing Christian/other religious products?
Where do you usually shop for Christian/other

# Demographics & Lifestyle
. What is your age?
. What is your gender?
e What best describes your life styles?

T Faith & Religious Engagement

« How would you describe your relationship religious products online?
with Christianity or other religions? e How much time do you typically spend browsing a
e How often do you attend church or religious site before making a purchase?
gatherings?
« What inspires you most in your faith journey?
« Which of these activities are most important
to you in your daily life?
@ Trust & Brand Perception & Content & Discovery
e What would make a Christian/other religious e- . Would you be interested in faith-
commerce website feel trustworthy to you? based blog content, devotionals, or
e What would encourage you to purchase from a new testimonies on the Holniss website?
Christian/other religious brand like Holniss? e How do you prefer to learn about new
e What frustrates you the most when shopping on Christian/other religious products?

Christian/other religious e-commerce websites?
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Al SUMMARY

Using Al to analyze the key
points from 25 responses

Demographics

Age Distribution
26-35 age group
19-35 age group
Gender Predominantly female
participants

O,

\ 2

Trust and Website
Preferences:

Secure payment options, high-
quality images
Faith-based mission and values,
discounts, and positive reviews are
key motivators

Faith & ;zeligious
Practices

Devoted Christians
Christians but not practice
regularly
Interested in faith-based
inspiration

©

Challenges in E-
Commerce

Outdated designs, limited product
variety, and high prices are major

pain points



PERSONAS

“Meet Diana...”

Diana
The Faithful Professional

“| strive to be a light for
others, even in the
smallest way.”

@ +123-456-7890
hello@reallygreatsite.com
© 123 Anywhere St,, Any City

Motivation

Strengthening her faith through
meaningful purchases
Supporting Christian businesses
that align with her beliefs
Finding high-quality products

Personality
Discipline
Empathetic

Tech Skill

Social Media ' 8 6 6 & ¢
Online Shopping W W W W %W

Favorite Brand

Anthropologie, Nordstrom,
Elevation Church

Biodata

Age: 32

Gender: Female

Lifestyle: Working Professional,
Devoted Christian

Goals

* Work-life balance

* Grow in leadership
and mentorship roles

« Strengthen
relationship with
family & friends

* Personal spiritual
growth through Bible
& cultivation
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PERSONAS

“Meet Emily...”




Motivation Biodata
Raising his children with strong Age: 38
a faith & values Gender: Male
- Provide a great life for his family Lifestyle: Business Owner,
" Leading household, church, and Family-Oriented, Faith-Driven,
P E R s O N A s © / his community Hardworking man

Personality

Action Driven
Nurturing

“Meet James...”

The Family Man
°0 Tech Skill Goals

ey . Social Medi ..
“My faith isn’t just about c"a . : * ok ko A better spiritual
words - it's about how | Online Shopping s Jr W % leader

A good father to his
children

) A better man for his
M +123-456-7890 Favorite Brands wife

hello@reallygreatsite.com Lululemon, Timberland. Under Self-development
() 123 Anywhere St., Any City Armour, Levi's

show up everyday”
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HOMEPAGE

PLAY

HOW TO PLAY

Faith & Daily Living

VOICE

Others

v
Praying Guides

FAQ’s

ABOUT

CONTACT US
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Mock Ups

Homepage & How to Play

MORE THAN JUST A GAME,

IT'S A JOURNEY

Crrw Spiritualy

inldon. . N1 ,}
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HOW TO PLAY

Hey! There is no single way to play Window from
Within— let your creativity guide the experience!

The goal is to CONNECT, REFLECT, and GROW in
faith— so have fun and make it your own!

What's Inside The Box

WINDOW TO YOUR SOUL
Self-Play Deck

Designed for personal reflection
with prompts on faith,
gratitude, and mindfulness.

WINDOW TO OTHERS
Group-Play Deck
Encourages deeper
connections through

trust exercises, kindness
challenges, and Bible study
activities

;?Tl.... Home Play Voices About =)
Uil

THE FIRST CHRISTIAN
ALL IN ONE GAME CARDS

A meaningful way to connect, reflect, and grow in faith together,
Bead Cur Story

WHO CAN PLAY

Childrén & Teenagers Womaen Men
Disccnver, Fnflenct, & Grow A fipace for Hosrtfolt Conrection. Strergth Urough Operrass

MORE THAN JUST A GAME,
IT'S A JOURNEY OF....

Stronger Relationships Spiritual Grawth

Croate meaningt 7 Raflact on falth &
conmecions with loved ones perional values
| Healing & Mindfulness
) ' Feel heand, supporied,
Self-Discovery & present in thes momant.
Gain desper insights into.
your thoughts & smotions.

Fun & Engaging
A simple yat powerful way ts bend through conversation,

WHAT PEOPLE THINK

“This garma brought: my famiy “This gams browght: my family “This. gome brought my family
B3 0 bostild wpocionce™ R o bosutif mperierca” 1t Boousifd wparience”

STORIES & WISDOM

Stay Connect with us

==
|

HOW TO PLAY

Hey! There & no singla way to plby Window frem Within—
et your creathaty Quide the experancel

The gosl s to CONNECT, REFLECT, anc GROW in fath—
50 have fun and make it your own!

What's Inside the Box?

WINDOW TO YOUR SOUL
Self-Piay Deck

Deslgned for personal reflection with prompts
on faith, gratitude, and mindfulness,

WINDOW TO OTHERS
Group-Play Deck
Encourages deeper connections through

trust exercises, kindness challenges,
and Bible study activities

GUIDEBOOK

Heart-to-Heart with Yourself
Using Seif-Play Dack

Tk 515 minutes o canter younsel’ bafors starting.

Fircl & guiet space, close your ayed. and Eraathe diepky
iows yoursel’ o connect: with God,

a2 ¥ Ho is sitting right. in frome of o

i b e e thar o inow poursell.

‘Trust in M prossnce and sk for e gudancel

Stay Connect with us

I Tpo Your Ermad '-'.CINNF.CT
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Play & Voices

STORIES of
FAITH &
i CONNECTION

DEEPEN YOUR CONNECTION
Meaningful Conversation Between YourSelf & Others
EEEE
1 L g Stay Connect with us
iclon) Follow us here

Facebook

Rﬂl‘] Instagram [ Type Your Email CONNECT
ithin . [ comneer |

© 2025 Window from Within. All rights reserved. o




Mock Ups

About (Our Story & FAQ'’s)
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FREQUENTLY ASKED QUESTIONS

-
Dear Believers, General P p— Returns
gt Pt OF T Wirdaws Friem WAL i B 0Ty OF DOMPeROUON - ONVCTIN Wi G0, with DeherL, Snd sith ourisha. . . .
s e L L @ arves, s B e 10 speius Qrowi, eve, and a deeper urdersiardng of Sods praseee n o e What is Window 'Fr-gm Within? Fa
Wt w firet arwinkonasd Ehis gama, wa dkan'® just want 1o oreats somathing fun or sntaertasining
e L, pece, e s ccrrrcticn t Gecfs v The Window from Within is a unique spiritual game designed to help individuals and groups
I A i i A, 0 g T, e Kl i, deepen their connection with God, reflect on His love, and build stronger relationships with one another.
t = R B, The game includes exercises focused on gratitude, mindfulness, prayer challenges, and Bible study,
3 ‘-":w i b i iyl i i e . il with the goal of helping you see that you are never alone—God's love is always with you.
whon w ol kost, uncertain, or Bt e n o it v Eagan oty
l v in Eima vehuar v k™ v all ha anssvens or whan ths worid felk too hesvy. we inesr God wes then,
! surrurding e with ove, guiding us wich His ight. That's the massege we wart. The Window from Witkn Lo share.
¥ o o samesane st Jourren, s goma s remincer thot Is The Window from Within only for Christians? e
o are boved begond measurs by a God wio sees gou, hears you, and is always with gou
n ol ol The Winciow Trom Within imdes o 10 D0 your sges.
B W e £ e K e kol scmounchg . 0 s 5 Bk s ol Bt hepers, Can | use this game for group activities or Bible study? N
1o raflect on Ha Werd, and 1o e gl i3 g it s Tl gratituace, srindfUieds, prayer,

i, e g ik i G Mament of Ciid nifeCticn and CanBSLon, nerinding you thitt Si6d  niver far swy
Thae Winciow Troen ithin s Feaee D2 Pl wow e that, e Pl ou fesd i and Lo Peln wou share Bt iove with oifens.

Can | play The Window from Within without any prior knowledge of the Bible? W

This Qv vetss ik with iove Tor Liou, Bnd S Gur prayer Bhat & brings uoe
paaca, joy, a8 desper Cormacion bo th tre wha v g most

:amm,,mm How is The Window from Within different from other spiritual games? N

Do | need a facilitator or leader to play the game? A

How often should | play The Window from Within? N

Subscribe for Updates

MNever miss a new post! Sign up to recaive our lastest stories straight to you!

GET YOUR GAME NOW!

Follow us here Stay Connect with us Stay Connect with us
Follow us here

g P o (_1ovorens

TikTok TikTok

@ 2025 Window from Within, All rights reserved. Privacy Policy Term of Service (@ 2025 Window from Within. All rights reserved. Privacy Poliey Term of Service
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Contact Us

TALK TO US

Name
Input here
Email
input here
Subject
Input here
Message
input here
TALK TO US '
r m""ﬂ -
- S o . ®
e S : Location Phone Working Hours
L == : Sl X New York City, New York 347-231-8229 2477
Subject :

(Leave us your message)

ot here

BE OUR
RETAILER
TODAY
T

Stay Connect with us
Foliow us here
e, (i

TikTok

(& 2028 Window from Within. All rights reserved. S
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CLICK HERE TO
ACCESS THE WEBSITE


https://tl7500.wixstudio.com/windowfromwithin
https://tl7500.wixstudio.com/windowfromwithin

THANK YOU

FOR WATCHING



